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Aim: Medical tourism is a flourishing industry. The study investigates hotel managers’ opinions,
attitudes, and perspectives regarding medical tourism policies in the Thessaly Region, Greece.
Method: Empirical primary data were collected from May 2020 to December 2021 via an anonymous,
self-administered questionnaire. The study sample consisted of 114 participants (82% response rate).
Results: Only 10% of the hotels are involved in medical tourism, and 60% are accredited. Also, 70% of
respondents believe that the regional tourism infrastructure (accommodation, catering,
entertainment) is highly developed. Most health tourists originate from EU countries. As hotels’
capacity increases, executives are more willing to invest in medical tourism. Funding initiatives and
collaboration with banks are policies to be included in the priority setting of the Ministry of Tourism
and Hotel/Tourism Associations.

Conclusions: Hospitality providers willing to invest expressed mistrust towards public agencies and
stated that the Hotel/Tourism Associations could mostly support their entrepreneurial initiatives. The
policy framework to promote medical tourism is considered insufficient but holds potential for

significant contribution to the region’s development.

1. Introduction

Epidemiological and demographic changes on an international scale, the increasing mobility of people,

and the provision of efficient networks have revealed medical tourism as a dynamically growing market
with high potentiallll. Numerous countries and labor markets worldwide recognize the significant role of

medical tourism in fostering both economic progress and social developmentmm. Cooperation

between the medical and tourism sectors enhances quality education, skilled labor, infrastructure, and
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promotes competitivenessl®l. Globally, medical tourism is growing as an increasing number of travelers
pursue top-tier treatments at reduced costs, often unavailable within their own countriest 7l Simjlar
is also the point of Connellml, where medical tourism is a popular cultural phenomenon when people
make a long journey in order to obtain medical, dental, and surgical services while vacationing. In recent
decades, the boom in the medical tourism industry has given rise to a phenomenon known as 'reverse
globalization, wherein individuals, particularly from advanced countries, journey to medical facilities in
underdeveloped countries to access specialized medical servicesl12Il13] Hence, EU regulation in cross-
border healthcare defines patients’ rights in seeking medical treatment in another EU member state and

being reimbursed accordinglym].

In this context, this study aims to investigate the potentials of medical tourism in the Thessaly region, in
Greece. Specifically, it evaluates the attitudes, opinions, and perspectives of the hotel managers regarding

the policies associated with medical tourism in the region.

2. Literature Review

A growing number of patients seek cross-border healthcare in order to combine health services with
tourism. Medical tourism encompasses the provision of a broad spectrum of clinical, ancillary,
preventive, diagnostic, curative, and rehabilitation services for improving or restoring individuals’ health

statel121161017118] The quality of the health services delivered, the high qualification of medical staff,
innovation, infrastructure, and cost-effectiveness have contributed to the enhanced globalization of

medical tourism. In addition, the demand is driven by considerations like reduced waiting times,
confidentiality, privacy, and access to procedures unavailable in individuals’ home countries!21[101120](21]

Specific Asian countries, particularly Thailand, Malaysia, and India, have been recognized as three of the
world's leading destinations for medical tourism, with expertise in cosmetic and coronary bypass
surgery@l@l. Countries in Central and Eastern Europe, including Hungary, Croatia, Latvia, and
Lithuania, are well known for dental care and plastic surgery@]@. Hungary and the Czech Republic hold

the lead in inbound medical tourism spending, at 6.7% and 3.8%, respectivelyﬁl. Moreover, Jordan and
the Middle Eastern region specialize in treatments for female infertility, in vitro fertilization, and

managing high-risk pregnancies”—llm.
Medical tourism supply chains incorporate the cooperation and synergies among numerous sectors like

healthcare, lodging, transportation, travel agencies, insurance, and accreditation services’ providerslé1
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[261[27] The cooperation among all sectors, especially between health and tourism, plays a vital role in the
expansion of medical tourism[281129] Meeting the standards mandated by legislation, high-quality
accommodations and luxury hotels are essential prerequisites for participating in the medical tourism
chain[39131] Typically, health tourism hotels operate 12 months of the year and include spa services,
weight reduction, smoking and alcohol cessation, stress reduction, skin treatments, and other services
such as physiotherapy, hydrotherapy, fitness, wellness and beauty services, as well as medical
examinations with contracted medical centers. It is noted that ancillary services are of great importance

in the choice of tourist destination and, as a result, determine the future development of medical

tourism{221331

In the last decade, medical tourism has been characterized by rapid development in many demanding
and emerging destinations globally. From 2000 to 2017, there was a significant surge of 358% in
expenditure on medical tourism services internationally, escalating from $2.4 billion to $11 billion. This

rise equates to 1.2% of the overall expenditure on international tourism in 2017, a doubling from the 0.6%

recorded in 20002,

In Greece, tourism is a key element of economic activity, attracting millions of tourists and making the
country one of the most visited in Europe and globally (ELSTAT, 2023). The comparative advantages of
medical tourism on a national scale refer to the climate conditions and the available accommodation
capacity with numerous high-quality hotels combined with the provision of well-organized health
services both in the public and private health sectorsI2l. In 2019, Greece held the 25th position in the
medical tourism market, with tourists spending $62 million on medical services2l. A study conducted on
medical tourism in Greece in 2014 showed that the country has numerous advantages to enter the
international tourism competition, supporting national economic and social prosperityiﬁl. Another
relevant study, conducted in 2012, revealed that cosmetic medicine, orthopedics and rehabilitation,
dialysis, eye surgery, cardiovascular and fertility treatments are the most in-demand medical tourism
services provided22l. In both studies, it is also stated that the key elements fostering the planning and
development of this very specialized alternative type of tourism, such as medical tourism, are the
cooperation among private and public healthcare providers with health insurance schemes and the
participating hotels, as well as easier access to healthcare, the continuity of care to patients in their

country of origin, and the potential extension of health tourists’ stay for medical reasons[22131]
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3. Some previous studies in brief

There are many studies that focus on the research and examination of the two main sides of medical
tourism services, the supply and the demand. Regarding the supply of the provided medical tourism
services, Karadayi and Serdar[ﬁ, by using interviews and executive evaluations, propose a framework
conceptual model for medical services, while Han3Z examines the unique characteristics of healthcare
hotels and how their effect on tourist perceptions. Zatori et al..28l investigate how service providers can
enhance memorable and authentic tourist experiences in on-site conditions, in the context of sightseeing
tours. Based on scale development, the experience-involvement construct is introduced to measure on-

site tourist experience. In addition, Mueller and Kaufmann[32l using data from field research derived

from 400 luxury hotels in Switzerland, investigate the level of quality of wellness provided services. On

the demand side, Medina-Mufioz and Medina-Mufioz[4% examine the attributes that have major
importance for tourists for wellness holidays in the Gran Canaria islands. Along the same line, Surej and
Roy!#l examine the push and pull factors that motivate tourists, while Padilla-Meléndez and Del Aguila-
Obral%2l using primary data via web and telephone surveys, examine the potentials of Costa del Sol in
southern Spain. In a similar way, Dryglas and Salamagafl*—31 analyse motivation criteria to spa resorts in
Poland by using a sample of 2,050 tourists through questionnaires. In a more recent study, Manna et al.
[44] yse a different approach; through regression analysis, they examine the socio-demographic profile of

Italian tourists combining tourism with health perceptions. Finally, Mikulic et al%8l yse data from a
survey-based study conducted among 1,331 wellness tourists who have engaged in wellness tourism
activities at one of 28 hotels with wellness offerings and 10 spas in Croatia. Impact-asymmetry analysis
and impact-range analysis are used to quantify the potential of individual wellness attributes to generate
satisfaction and dissatisfaction among wellness tourists and to perform a classification of wellness

attributes according to the three-factor theory of customer satisfaction

4. Method

4.1. Research methodology and data

An empirical field research study was carried out from May 2020 to December 2021, addressed to the
hotels’ executives in the Region of Thessaly, through the use of e-questionnaires on the Google Forms

online platform. All 4 and 5-star hotels in the 4 prefectures of the Region were selected. According to the
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Hellenic Chamber of Hotels (HCH)€l 139 hotels are located in the Thessaly region, categorized as 4 and 5

starsi€l. Verbal consent has been requested by the research team, and the electronic questionnaire was

sent after receiving approval from the Directorate of the hotel units.

4.2. Research tool

Literature review uncovered numerous questionnaires utilized in research on medical tourism; however,
none were entirely aligned with the objectives of this study. Consequently, the questionnaire for this
study was created by using analysis from previous studies of international and Greek literature, as
depicted in Table 1. The questionnaire is structured into three sections: the first section addresses the
operational and geographical characteristics of hotel units, the second section pertains to their
relationship with medical tourism, and the third section focuses on policies aimed at bolstering medical

tourism development in the area.

Prior to the official launch of the study, a pilot investigation was undertaken. The questionnaire was
trialed with 10 representatives from hotel units to enhance the instrument and streamline the data
collection process. Adjustments were made as necessary to address any limitations identified during the
testing phase. Both face validity and content validity assessments were conducted on the pilot
questionnaires“Z). However, the pilot questionnaires themselves were not incorporated into the final

survey.

Variables Studies
Characteristics of hotel units [37](40](39]
Promotional activities [40][34][31][48]
Collaborative efforts [291[49]
Accreditation status [371(50][49]
Support from government bodies [34][49]
Prospects for future development [491[35][29](51](31]

Table 1. Literature review on medical tourism hotel providers
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4.3, Statistical analysis

The collected data is analyzed using the statistical software SPSS 25, with a significance level of 0.05.
Descriptive statistics are employed to present absolute numbers (N) and percentage distributions
regarding the characteristics of hotel units, tourism and health-related questions, and policies
supporting medical tourism. The questionnaire responses utilized the Likert scale, eliminating the need
for a Test of Normality due to the inclusion of ordinal variables in the analysis. Inferential statistics are
performed using non-parametric tests. Proportional comparisons in respondents’ answers were assessed
using Pearson's chi-squared test (2 test). The statistical significance of differences between two
independent groups was evaluated using the Mann—-Whitney U test, while the Kruskal-Wallis test was

utilized for comparisons involving more than two groups.

5. Results

The final sample comprises 114 out of 139 questionnaires (82% response rate). Table 2 shows the hotel
units’ characteristics. The majority of the respondents come from the prefecture of Magnesia and hold
the position of Director/Head of Department. Also, the majority of hotels belong to the 4-star category,
have been operating for 11 to 20 years, all year round, and their capacity is < 20 beds. In addition, 86.8%
of hotels have less than 50 employees, and 62.5% are certified by an accreditation organization.
Moreover, 48.2% of respondents stated that they have cooperation with healthcare providers, mainly

with private clinics (38%) and private doctors (27%).
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Location N %
Prefecture of Karditsa 1 9.6
Prefecture of Larisa 7 6.1
Prefecture of Magnesia 86 747
Prefecture of Trikala 1 9.6
Position
CEO/ General Manager 38 333
Director/Head of Department 51 448
Other 14 12.3
Beds
>20 52 45.6
21-50 27 237
51-100 25 219
<100 10 8.8
Seasonality
Summer 22 19.1
All year 92 80.0
Don’t know 1 01
Stars
5% 23 20.0
4% 67 58.3
Don’t know 25 217
Number of staff
>50 99 86.1
51-100 12 10.4
<100 1 09
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Location N %
Accreditation
No 18 161
Yes 70 62.5
Don’t know 24 21.4

Table 2. Sample characteristics.

Source: Authors' analysis

As shown in Figure 1, the types of tourism offered by hotels are mainly touring/hiking, followed by
business-conference and health tourism. However, there are other forms of tourism offered, such as
cultural tourism (8.4%), gastronomic/wine tourism (8.4%), and sport tourism (7.8%). Health tourists
served by hotels in the Region of Thessaly primarily originate from EU countries (59.1%). Other countries

of origin are Israel (14.8%), Balkan countries (11.7%), the United States (6.25%), Asia (2.3%), and other

(5.5%).
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Figure 1. Types of tourism offered by hotels.

Source: Authors' analysis

As presented in Figure 2, the majority of respondents mentioned the touristic-cultural interest and the

easy accessibility as the main criteria for visiting the region. Also, other criteria should not be
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underestimated, such as the high quality of services, climatological conditions, as well as low cost.

Touristand culturalinterest I 31,40%

Ease of accessibility I 27%

High quality of service [IIIEEEEGEGEE 16%

Climatological conditions |G 13,70%

Lowcost I 11,50%

0% 5% 10% 15% 20% 25% 30% 35%

Figure 2. Main criteria for visiting the Region of Thessaly

Source: Authors' analysis

It should also be noted that approximately three-quarters of the hotels’ executives (72.8%) believe that
the regional tourism infrastructures, and especially accommodation, entertainment, and catering
businesses, are significantly developed, and 64% stated that medical tourism can contribute positively to
the economic development of the region. However, they expressed moderate optimism regarding the

growth of medical tourism in the region over the next five years.

Regarding whether targeting medical tourism is a profitable investment, the respondents answered

positively and are willing to invest in the field, as shown in Table 3.
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Investment in medical tourism supports the attraction of

Willingness to invest in medical

tourists to the hotel tourism
N (%) N (%)
Yes 66 (579) 44 (38.6)
No 24 (21.1) 36 (31.6)
Don’t
19 (16.7) 31(27.2)
know

Table 3. Investment in medical tourism

Source: Authors' analysis

Accredited hotels (p=0.006) and hotels with a larger number of employees (p=0.033) show greater

cooperation with private healthcare providers. Furthermore, 84.1% of hotels that are willing to invest in

medical tourism believe that this kind of investment will increase tourist inflows (p=0.002). Also, as

hotels’ capacity arises, they are more willing to invest in medical tourism (p=0.002). As shown in Table 4,

77.8% of the respondents willing to invest in medical tourism highly assess its contribution to the

economic development of the Region.

Contribution of medical tourism to the economic

development of the Region

Investment in medical tourism supports p
the attraction of tourists to the hotel Not at Very Don’t value
Slightly | Moderate | Very
all much know
No % 4.2 83 375 333 12.5 4.2
Yes % 0.0 3.0 18.2 379 409 0.0 0.021
Don’t know % 0.0 10.5 421 31.6 10.5 53

Table 4. Contribution of Medical Tourism to the economic development of the Region.
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Source: Authors' analysis

The Ministry of Tourism (55.3%) and the Hotel and Tourism Business Associations (54.4%) are identified
as the main bodies that can contribute to and support the promotion of medical tourism in the region.
Additionally, the Regional/Local Government (50.8%), the Ministry of Health (44.8%), and other related
Ministries (35.1%) are also acknowledged by the respondents as significant contributors to their
promotional efforts. Moreover, 91.2% of them declared that they promote their hotel internationally via
the internet and social media (44%), touristic advertisements (36.7%), and conferences/exhibitions

(19.2%).

As far as policies aimed at enhancing the expansion of medical tourism, the respondents mostly
suggested actions related to funding initiatives and investments in facilities. More analytically, the
proposed policies included additional funding for actions (83.3%), investments in facilities (81.2%),
training seminar organization (70.2%), tax break offers (64%), the establishment of an electronic registry
of health tourism providers (56.2%), collaboration with banks (49.1%), and the creation of a national
medical tourism committee/council with representatives from ministries, agencies, and providers’

associations (49.1%).

Statistically significant differences are found among the hotel units, the policies, and the bodies that can
enhance medical tourism activity. The hotels that are willing to invest believe that the Hotel and Tourism
Business Associations, as a body (p=0.001), will contribute to the promotion of medical tourism and that
the integration of an electronic registry of health tourism providers, as a policy (p=0.036), can enhance

medical tourism activity (Table 5).
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Willingness to invest in Bodies contributing to the promotion Policies that could boost medical
medical tourism of medical tourism tourism activity
Hotel and Tourism Business Creation of an electronic registry of
Associations medical tourism providers
No Mean value 3.31 (x1.41) 3.49(x0.95)
Yes Mean value 4.19 (¢1.12) 4.07(x1.13)
Don’t know | Mean value 4.36 (+1.16) £4.03(x1.08)
p value 0.001 0.036

Table 5. Comparison of the willingness to invest in medical tourism with bodies and policies that would

contribute to the promotion of medical tourism.

Source: Authors' analysis

Furthermore, participants who believe that medical tourism investments will increase tourist inflows
proposed the creation of a national committee/council with representatives of ministries, agencies, and
associations, as well as the integration of an electronic registry of health tourism providers, as the most
useful tools (p=0.006). In addition, 5-star hotel respondents reported that central policy planning and
support in medical tourism by the Ministry of Health (p=0.007), Ministry of Tourism (p=0.019), other
Ministries (p=0.001), local authorities (p=0.002), and the hotel associations (p=0.011) is rather high,
compared to the 4-star hotel respondents. Also, 5-star hotels are more optimistic about the future growth

of medical tourism in the region (p=0.028)

5. Theoretical contribution

Our findings are in agreement with both Greek and international literature. The touristic and cultural
interest, as well as the high quality of the services provided, are identified as the primary factors in
promoting medical tourism in the Region of Thessaly. A Greek study on wellness tourism shows that

treatments are gradually moving from the indoor environment to the natural environment, which
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confirms that the Region can attract medical tourists due to its exceptional natural environment!22l, Also,
numerous similar studies highlight the quality of medical tourism services and tourists’ management, as

well as the high-performance team skills and cooperation between hotels and healthcare providers, as

the most important drivers[221[221[531[29][54]

Moreover, our study's finding that the promotion of medical tourism via digital tools is also found in a
Greek research study stating that 84.2% of the hotels are promoted via the internet in Greece B4 The
same results converge with a study on medical tourism companies in Canada, showing that the internet
is the most efficient and easiest way of promotion48l. Additionally, similar research on health tourism
providers in Spain, in 2016, revealed that the internet is one of the top marketing channels and the
primary source of medical tourism information2l. Also, other Spanish studies point out that the design
of a joint marketing strategy, including direct promotions to health tourists, could promote health and

wellbeing tourism{49155],

Furthermore, numerous surveys focused on medical tourism providers and experts highlight the need

for facility accreditation. Health tourists’ personal security, privacy, and the highly trained professionals

reduce the uncertainty in health services’ quality and are in accordance with the findings of our studyl20l

T1[371[391[57]

In reference to the predominance of European medical tourists in the region, this finding is evident due
to the EU's legal framework, which enables patients' rights in cross-border healthcare. This framework
simplifies access to healthcare for health tourists and ensures reimbursement for care received abroad by
their home country@]ﬁ—gﬂﬂ. As far as the non-EU health tourists are concerned, the existence of an

international medical tourism insurance seems to be essential for both the providers and patients@.

Furthermore, numerous Greek studies argue that medical tourism makes a positive contribution to
economic development at either the local or national level (SLI6061491[34]35] Moreover, international
studies indicate that fostering medical tourism could serve as a policy for boosting overall tourism,
strengthening local healthcare services, enhancing the economy, and augmenting tax revenues and

employment opportunities621[401[631(64]

6. Practical contribution

Our findings have practical contributions for local and regional decision-makers and authorities

regarding the planning and development of medical tourism in Greece, especially in the Thessaly Region,
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which is the study area. The research findings revealed that only 10% of the hotels are involved in
medical tourism and 48.2% cooperate with private healthcare providers. Also, 60% of the respondents
consider that targeting medical tourism is a profitable investment, and 4 out of 10 are willing to invest in
that field. The majority of health tourists visiting Thessaly originate from EU countries, favor the
touristic cultural interest, the natural environment, as well as the high quality of services. As far as the
development of tourism in general in the region, more than 70% of the respondents believe in the

availability of the appropriate infrastructure, such as catering, entertainment, and hotel services.

Accredited hotels have a higher number of employees and qualified staff, cooperate with health units, and
their executives believe that investment in health tourism will increase tourists’ inflows in Thessaly.
Moreover, as hotels’ capacity increases, they are more willing to invest in medical tourism. Although the
majority considers that the contribution of medical tourism to the economy of the region could be
significant, only 5-star hotels and those willing to invest believe that there will be a growth in the sector
in the next 5 years. Additional funding initiatives and investments, as well as collaboration with banks,
are suggested as the main policies included in the priority setting of the Ministry of Tourism and the
Hotel/Tourism Associations. Respondents willing to invest expressed mistrust towards public agencies
and stated that hotel associations could mostly support their entrepreneurial initiatives. Those who
believed that medical tourism investments would increase tourists’ inflows proposed the integration of

an electronic registry of health tourism providers.

7. Limitations

The study has certain limitations, including the absence of participation from <4-star hotels in the
survey, which excludes perspectives from individuals in small hospitality businesses. Additionally, the
survey results indicated low engagement with medical tourism in hotels (<10%), while simultaneously
revealing a high intention among providers to invest in this sector, necessitating cautious interpretation
of the findings within this context. Also, the discrepancy between actual attitudes and provider views
may have led to an overestimation of responses. Another limitation is that the research was focused on
the Thessaly region rather than a national scope. Lastly, the study acknowledges potential subjective and
biased responses associated with the use of a questionnaire, adding an extra layer of limitation to the

research.
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8. Conclusions

Medical tourism activity in the Thessaly region is currently not extensive; nevertheless, it holds potential
for significant contribution to the region’s economic development. Respondents from accredited hotels
with more and qualified employees mostly cooperate with the private health units and believe that
investment in health tourism will arise in tourists’ inflows. Moreover, as hotels’ capacity increases, they
are more willing to invest in medical tourism. Additional funding initiatives and collaboration with banks
are policies to be included in the priority setting of the Ministry of Tourism and the Hotel/Tourism
Associations. However, hospitality providers willing to invest expressed mistrust towards public agencies
and stated that the Hotel/Tourism Associations could mostly support their entrepreneurial initiatives.
Those foreseeing increased tourist inflows due to medical tourism investments have advocated for the
integration of an electronic registry of health tourism providers. Thessaly's tourism infrastructure is
highly developed and capable of accommodating medical tourists. Enhancing policies and regulations
could effectively capitalize on the region's potential, ultimately leading to greater socio-economic

benefits and sustainable growth in medical tourism.

Acknowledgements

This paper is a part of research focused on Medical Tourism in the Region of Thessaly, supported by the
“University of Thessaly” (approval number 2043/13.17.07.2019). The authors would like to thank the

University of Thessaly and all the participants for their contribution.

References

1. 2AbuKhalifeh AN, Faller EM (2015). "Medical tourism’s impact for health systems: A study from three Asian
countries”. Journal of Tourism, Heritage & Services Marketing. 1: 30—37. doi:10.5281/zenodo.376815.

2. 2Beladi H, Chao CC, Ee MS, Hollas D (2019). "Does Medical Tourism Promote Economic Growth? A Cross-Co

untry Analysis". Journal of Travel Research. 58 (1): 121-135. doi:10.1177/0047287517735909.

3. ANilashi M, Samad S, Manaf AA, Ahmadi H, Rashid TA, Munshi A, Almukadi W, Ibrahim 0, Hassan Ahmed
0 (2019). "Factors influencing medical tourism adoption in Malaysia: A DEMATEL-Fuzzy TOPSIS approac

h". Computers & Industrial Engineering. 137: 106005. doi:10.1016/j.cie.2019.106005.

4.20zbek 0, Hassan A (2022). "Medical Tourism and the Application of Technology". In: Hassan A (Ed.), Hand

book of Technology Application in Tourism in Asia. Springer Nature, Singapore, pp. 607—627. doi:10.1007/97

geios.com doi.org/10.32388/7DWGGW

15


https://www.qeios.com/
https://doi.org/10.32388/7DWGGW

8-981-16-2210-6 28.

5.3 ¢ dwTTC, 2019 Medical Tourism: A Prescription for a Healthier Economy.

6. 2Al-Hashar A, Al-Zakwani I (2018). "Omanis Traveling Abroad for Healthcare: A Time for Reflection”. Oman
MedJ. 33 (4): 271-272. doi:10.5001/0mj.2018.52.

7.2 PEnderwick P Nagar S (2011). "The competitive challenge of emerging markets: the case of medical touris
m". International Journal of Emerging Markets. 6 (4): 329—350. doi:10.1108/17468801111170347,

8.2Garg D, Batra R, Banerji A (2020). "Low Cost, Quality Treatment and Excellent Hospitality Makes India the
Best Destination for Medical Tourism". International Journal of Innovative Research in Medical Science. 5
(01). doi:10.23958/ijirms/vol05-i01/614.

9. 2Horowitz MD, Rosensweig JA (2007). "Medical tourism--health care in the global economy". Physician Exe
C. 33: 2426, 28-30.

10. & 2Connell J (2006). "Medical tourism: Sea, sun, sand and ... surgery". Tourism Management. 27 (6): 1093—11
00. doi:10.1016/j.tourman.2005.11.005.

11. 2 bconnell J (2013). "Contemporary medical tourism: Conceptualisation, culture and commodification”. Tou
rism Management. 34: 1-13. doi:10.1016/j.tourman.2012.05.009.

12.2 bGeitona M, Sarantopoulos J (2015). Medical Tourism: Investment in Health and Economy. Papazisis, Ath
ens.

13. 2Piazolo M, Zanca A (2011). "Medical Tourism - A Case Study for the USA and India, Germany and Hungar
v" pp. 89—96. d0i:10.18089/tms.2016.12109.

14. ADirective2011/24/EU (2011). Directive 2011/24/EU, O] L.

15.3 2 CLunt N, Smith RD, Mannion R, Green ST, Exworthy M, Hanefeld J, Horsfall D, Machin L, King H (2014). "I
mplications for the NHS of inward and outward medical tourism: a policy and economic analysis using liter
ature review and mixed-methods approaches”. Health Services and Delivery Research. NIHR Journals Libra
ry, Southampton (UK).

16. 2Mogaka JJ, Tsoka-Gwegweni JM, Mupara LM, Mashamba-Thompson T (2017). "Role, structure and effects
of medical tourism in Africa: a systematic scoping review protocol". BMJ Open. 7. doi:10.1136/bmjopen-2016-
013021.

17. 2Turner LG (2011). "Quality in health care and globalization of health services: accreditation and regulator
y oversight of medical tourism companies”. International Journal for Quality in Health Care. 23: 1-7. doi:10.1

093/intqghc/mzq078.

geios.com doi.org/10.32388/7DWGGW

16


https://www.qeios.com/
https://doi.org/10.32388/7DWGGW

18. AUNWTO, ETC (Eds.) (2018). "Exploring Health Tourism". World Tourism Organization (UNWTO). doi:10.181
11/9789284420209.

19. 2Cohen IG (2014). Patients with Passports: Medical Tourism, Law, and Ethics. Oxford University Press.

20.% 12Moghavvemi S, Ormond M, Musa G, Mohamed Isa CR, Thirumoorthi T, Bin Mustapha MZ, Kanapathy K
A, Chiremel Chandy JJ (2017). "Connecting with prospective medical tourists online: A cross-sectional analy
sis of private hospital websites promoting medical tourism in India, Malaysia and Thailand". Tourism Man
agement. 58: 154—163. doi:10.1016/j.tourman.2016.10.010.

21.2Tham A (2018). "Sand, surgery and stakeholders: A multi-stakeholder involvement model of domestic me
dical tourism for Australia’s Sunshine Coast". Tourism Management Perspectives. 25: 29—40. doi:10.1016/j.t
mp.2017.11.002.

22. “Wong Kee Mun B, Peramarajan V, Nuraina T. Medical Tourism Destination SWOT Analysis: A Case Study o
f Malaysia, Thailand, Singapore and India. SHS Web of Conferences. 12: 01037. doi:10.1051/shsconf/20141201
037.

23. 2Wong Kee Mun B, Musa G. Medical tourism in Thailand, Singapore, Malaysia and India. Chapter 11 (pp 167
-186) In Michael Hall (Ed.), Medical tourism: The ethics, regulation, and marketing of health mobility. Routl
edge. 2012. pp. 167-186.

24.20rmond M, Mainil T (2015). "Government and governance strategies in medical tourism". In: Handbook o
n Medical Tourism and Patient Mobility. Edward Elgar Publishing, pp. 154—163. d0i:10.4337/9781783471195.0
0025.

25. 3 bHyudson S, Li X (2012). "Domestic Medical Tourism: A Neglected Dimension of Medical Tourism Researc
h". Journal of Hospitality Marketing & Management. 21 (3): 227-246. doi:10.1080/19368623.2011.615018.

26.Lee HK, Fernando Y (2015). "The antecedents and outcomes of the medical tourism supply chain". Tourism
Management. 46: 148—157. doi:10.1016/j.tourman.2014.06.014.

27.2Reed CM (2008). "Medical Tourism". Medical Clinics of North America, New and Emerging Infectious Dise
ases. 92: 1433—1446. doi:10.1016/j.mcna.2008.08.001.

28. 2Gredicak T, Demonja D (2020). "Potential directions of strategic development of medical tourism: The case
of the Republic of Croatia". Geographica Pannonica. 24 (1): 67-87. doi:10.5937/gp24-21485.

29. 2 & dperkumiené D, VienaZindiené M, Svagzdiené B (2019). "Cooperation Perspectives in Sustainable Med
ical Tourism: The Case of Lithuania". Sustainability. 11: 3584. doi:10.3390/sul11133584.

30. 2Butowski L (2018). Mobilities, Tourism and Travel Behavior: Contexts and Boundaries. BoD — Books on De

mand.

geios.com doi.org/10.32388/7DWGGW

17


https://www.qeios.com/
https://doi.org/10.32388/7DWGGW

31.8b¢ gSarantopoulos I, Katsoni V, Geitona M (2014b). "A Supply Side Investigation of Medical Tourism and I
CT Use in Greece". Procedia - Social and Behavioral Sciences. 148: 370-377. doi:10.1016/j.sbspro.2014.07.055.

32. 2Didaskalou EA, Nastos P (2003). "The Role of Climatic and Bioclimatic Conditions in the Development of
Health Tourism Product”. Anatolia. 14 (2): 107-126. doi:10.1080/13032917.2003.9687020.

33. XMusa G, Thirumoorthi T, Doshi D (2012). "Travel behaviour among inbound medical tourists in Kuala Lu
mpur”. Current Issues in Tourism. 15: 525—543. doi:10.1080/13683500.2011.626847.

34.3bgde fSarantopoulos I, Katsoni V, Geitona M (2014a). "Medical tourism and the role of e-medical touris
m intermediaries in Greece". Tourismos: an International Multidisciplinary Journal of Tourism. 9: 129—145.

35.2 5 6 dTheofanides F, Papanikolaou V (2012). "Exploring and Exploiting Medical Tourism Opportunities in
Greece".

36. “Karadayi Usta S, SerdarAsan S (2020). "A conceptual model of medical tourism service supply chain”. Journ
al of Industrial Engineering and Management. 13 (2): 246-265.

37.8bedyan g (2013). "The healthcare hotel: Distinctive attributes for international medical travelers". Touri
sm Management. 36: 257-268.

38.27atori A, Smith MK, Puczko L. Experience-involvement, memorability and authenticity: The service provid
er's effect on tourist experience. Tourism Management. 67: 111-126. doi:10.1016/j.tourman.2017.12.013.

39.2 b Syyeller H, Kaufmann EL (2001). "Wellness tourism: Market analysis of a special health tourism segme
nt and implications for the hotel industry". Journal of Vacation Marketing. 7: 5-17. doi:10.1177/135676670100
700101.

40.2 5 9 4, epfeding-Murioz DR, Medina-Mufioz RD (2014). "The Attractiveness of Wellness Destinations: An I
mportance-Performance-Satisfaction Approach”. International Journal of Tourism Research. 16: 521-533. d
0i:10.1002/jtr1944.

41. 2Surej J, Larke R (2016). "An Analysis of Push and Pull Motivators Investigated in Medical Tourism Research
Published From 2000 to 2016". Tourism Review International. 20 (2-3): 73-90. doi:10.3727/154427216X14713
104855810.

42.3 bpadilla-Meléndez A, Del Aquila-Obra AR (2016). "Health Tourism: Conceptual Framework and Insights f
rom the Case of a Spanish Mature Destination". Tourism & Management Studies. 12. doi:10.18089/tms.2016.
12109.

43.2Dryglas D, Salamaga M (2018). "Segmentation by push motives in health tourism destinations: A case stud
y of Polish spa resorts". Journal of Destination Marketing & Management. 9: 234—246. doi:10.1016/jjdmm.2

018.01.008.

geios.com doi.org/10.32388/7DWGGW 18


https://www.qeios.com/
https://doi.org/10.32388/7DWGGW

44, “Manna R, Cavallone M, Ciasullo MV, Palumbo R (2020). "Beyond the rhetoric of health tourism: shedding |
ight on the reality of health tourism in Italy". Current Issues in Tourism. 23 (14): 1805-1819. doi:10.1080/1368
3500.2019.1650726.

45. MMikuli¢ J, Seri¢ M, Kresic D (2023). "Asymmetric effects of wellness destination and wellness facility attribu
tes on tourist satisfaction". Tourism Review. doi:10.1108/TR-12-2022-0635.

46.3 PHCH (n.d)). Tourist Guide-Hellenic Chamber of Hotels [WWW Document]. URL https://www.grhotels.gr/e
n/tourist-quide/ (accessed 4.6.23).

47.2Rea L, Names, Parker R, Allen R (2016). "Designing and conducting survey research”

48.32Tyrner L, (2012). "Beyond 'medical tourism" Canadian companies marketing medical travel". Globalizati
on and Health. 8: 16. doi:10.1186/1744-8603-8-16.

49.25,6d epsete (2011). Tourism Strategy Plan and Growth Roadmap. Insete. URL https://insete.gr/studies/to
urism-strategy-plan-and-growth-roadmap/?lang=en (accessed 5.29.23).

50.2 bHan H, Kim Y, Kim C, Ham S (2015). "Medical hotels in the growing healthcare business industry: Impact
of international travelers’ perceived outcomes". Journal of Business Research. 68 (9): 1869—-1877. doi:10.1016/
jjbusres.2015.01.015.

51.2 bBartzis G, Kaitelidou D, Bistaraki A, Konstantakopoulou O (2020). "Factors Affecting Medical Tourism De
stination Selection in Greece". Stud Health Technol Inform. 272: 314—317. doi:10.3233/SHTI200558.

52. Masileiou M, Tsartas P (2009). "The wellness tourism market in Greece - An interdisciplinary methodolog
y approach”. Tourismos: an International Multidisciplinary Journal of Tourism. 4: 127-144.

53. 2Klimovd B, Kuca K (2020). "Medical tourism: its research and implications for public health". Cent Eur J Pu
blic Health. 28 (3): 226—229. doi:10.21101/cejph.a5744.

54.27hong L, Deng B, Morrison AM, Coca-Stefaniak JA, Yang L. Medical, Health and Wellness Tourism Researc
h—A Review of the Literature (1970-2020) and Research Agenda. International Journal of Environmental R
esearch and Public Health. 18 (20): 10875. doi:10.3390/ijerph182010875.

55. 2Smith M, Puczko L (2014). "Health, Tourism and Hospitality: Spas, Wellness and Medical Travel”. Routledg
e.

56. 2Beland D, Zarzeczny A (2018). "Medical tourism and national health care systems: an institutionalist resea
rch agenda". Global Health. 14 (1): 68. d0i:10.1186/5s12992-018-0387-0.

57. 2Wen J, Meng F, Ying T (2023). "Social issues and emerging debates in tourism and hospitality”. Anatolia. 3

4:1-4. doi:10.1080/13032917.2023.2127733.

geios.com doi.org/10.32388/7DWGGW

19


https://www.qeios.com/
https://doi.org/10.32388/7DWGGW

58. 2Androutsou L, Metaxas T (2019). "Measuring the efficiency of medical tourism industry in EU member stat
es". Journal of Tourism Analysis: Revista de Andlisis Turistico. 26 (2): 115-130. doi:10.1108/JTA-02-2019-000
6.

59. ARab—Przybyfowicz J (2016). "Medical Tourism: Theoretical Considerations”.

60. 2Batakis D, Sidiropoulos S, Emmanouil-Kalos A, Fouskas T, Zopounidis C, Vozikis A (2023). "Medical Touris
m in the Region of Crete, Greece: Perspectives from Healthcare Providers, Hotel Managers, and Medical Tou
rists". Sustainability. 15 (24): 16822. doi:10.3390/su152416822.

61. 2Giannake G, Economou A, Metaxas T, Geitona M (2023). "Medical Tourism in the Region of Thessaly, Greec
e: Opinions and Perspectives from Healthcare Providers". Sustainability. 15: 1-16.

62. 2Kim HL, Hyun SS (2022). "The Future of Medical Tourism for Individuals’ Health and Well-Being: A Case S
tudy of the Relationship Improvement between the UAE (United Arab Emirates) and South Korea". IJERPH.
19 (9): 5735. doi:10.3390/ijerph19095735.

63. 2Metaxas T (2010). "Local Economic Development and Public-Private Partnerships in Greece: Some Empiri
cal Evidence from Enterprises of the City Of Larissa, Thessaly Region". New Medit. 9: 48—58.

64. 2Suess C, Baloglu S, Busser JA (2018). "Perceived impacts of medical tourism development on community w

ellbeing". Tourism Management. 69: 232-245. doi:10.1016/j.tourman.2018.06.006.

Declarations

Funding: No specific funding was received for this work.

Potential competing interests: No potential competing interests to declare.

geios.com doi.org/10.32388/7DWGGW 20


https://www.qeios.com/
https://doi.org/10.32388/7DWGGW

